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Abstract: 

Artificial intelligence (AI) will enable financial institutions and banks to radically reimagine their processes, 

provide customer oriented products and services, and, above all, endure user experience disruption. Help of 

fintech corporations in the machine age period will challenge banks by augmenting or even restoring the 

working human with sophisticated algorithms. To compete, banks will have to grow Artificial Intelligence and 

incorporate this into their operations and strategy. This study looks into the subtleties of ecosystems of AI and 

how this is quickly becoming the most important disruptor in the banking and finance industries. As AIs 

become a reality, their ramifications and relevance in the banking and financial services industry's operational 

environment can be regarded through various lenses. 
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1. Introduction: 

"Necessity is the Mother of Invention," as the saying goes. People's mindsets are being influenced by the 

evolution of universal technology. People's mindset has loosened from cabled network to online networks, 

progressively allowing the globe to adopt the new era technology of Artificial Intelligence (AI). John Mc-

Carthy, in 1956, coined the phrase AI, and it will soon govern the globe. Because they deal with a lot of data, 

businesses today use it as a smart technology. The data pattern business has fueled the demand for AI. Because 

AI can comprehend data patterns faster than humans, it appears to be a valuable tool for organisations, as it 

improves consumer understanding and insight. In banking and financial services, artificial intelligence (AI) is a 

process monster (Ayushman Baruah, 2019). AI and Blockchain are only now being recognised by the banking 

industry. Traditional financial institutions are reaching out to fin-tech firms to offer new services to their 

customers (Ashish Anantharaman, 2019). 

 

    2. Objectives: 

a. To identify disruptive technology usage in the India’s Banking and Financial Sector 

b. To analyze the role of disruptive technologies like AI in in Banking and Financial Sector 
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An Empirical Analysis of 
Performance of Selected Textile 
Companies in India due to COVID
-19 using Altman Z-Score 

ABSTRACT  

India is one the largest producers of cotton and jute in 

the world. Indian Textile Industry is the major 

contributor to the country's GDP. The textile 

industry's share is approximately 2% of the overall 

GDP of the country. The textile industry ranks second 

in terms of generating employment opportunities in 

India. The outbreak of COVID-19 has  affected many 

industries of the world economy, and the Indian 

Textile Industry was no exception; many textile 

companies in India went into bankruptcy during this 

period. This research aims to analyze and compare 

the performance of selected textile companies during 

pre and post-pandemic periods. For this research, the 

model used to calculate the performance of the 

selected textile companies is Altman Z-Score. 

'PROWESS,' a cloud database, was used to gather 

secondary data from certain organizations. The data 

was separated into two periods: the pre-pandemic 

era, which ran from 2016–17 to 2018–19, and the post

-pandemic   period, which ran from 2019–20 to 2021

–22. The paired sample t-test has been used to 

examine the substantial   differences in the financial 

positions of businesses before and after the epidemic. 

It is found from the analysis that there is a significant 

difference in the bankruptcy position of companies 

post-pandemic. The Altman Z-score obtained is closer 

to the bankruptcy score standards. This paper will 

help the companies to design a strategy to improve 

Anup Suchak 

Central Institute of Business Management Research and  
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Entrepreneurship Education in Higher
Education Institutions in Nagpur: Issues and

Challenges
Anup Suchak, Krunal Parekh

Central Institute of Business Management Research and Development, Nagpur

anupsuchak@gmail.com, perfect.kp@gmail.com

Abstract:

Introduction : To meet the aspirations of its young population, a developing country like
India need large-scale job creation. Entrepreneurship Educations (EEs) in Indian (HEIs) are
still in their infancy. Given the need for large-scale job creation across all industries, the
recent increase in entrepreneurship in the economy is commendable, but it does not appear to
be particularly related to EEs at our HEIs.

Purpose : The purpose of this study was to answer three research questions: (a) What are
the key challenges faced in the development of EEs in HEIs, (b) What are the perceptions of
the direct stakeholders regarding the challenges, and (c) what factors influence the development
and growth of EEs in Indian HEIs.

Research Design : A quantitative research design was employed for this study to explore
the perceptions of all types of direct stakeholders, including students, alumni, teachers, and
entrepreneurs. The primary data was gathered using a semi-structured questionnaire, and the
information gathered was analysed using univariate analysis and ANOVA to see whether
there was a significant difference in the perceptions of different stakeholders on the challenges
faced by EEs in HEIs.

Finding and Conclusions : The study helps to a better understanding of the issues that
higher education institutions in India confront when creating entrepreneurship ecosystems.

Implication : Further research to empirically assess the efficacy of the suggested model
and its extensions in practice can lead to additional value addition in this critically important
field of knowledge.
Keywords : Entrepreneurship Education, Higher Education Institutions, Challenges, growth
and development, etc.

1.1 Introduction:

Education is crucial in bridging socioeconomic gaps in a growing nation like India. Higher
education becomes a second step to raise one's station in life while school education serves to
provide its residents with a fundamental degree of social and economic standing. It is a higher
education degree that promotes social mobility and increases financial security. Due to the
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An Empirical Investigation of the Role of AI-
Powered Personalization in Enhancing

Consumer Engagement in Perfectly
Competitive Online Markets

Abhijit Rameshwar Gajghate1

Associate Professor

Madhukarrao Pandav College of Engineering Bhandara

Athar Javed Ali2

Assistant Professor

Central Instittute of Business Management, Research & Development, Nagpur

Rashmi Prakash Patil3

Assistant professor

Madhukarrao Pandav College of Engineering Bhandara

Abstract:

In the era of perfectly competitive online markets, where firms offer homogeneous products
at identical prices, the quest for differentiation and consumer engagement becomes paramount.
This study delves into the transformative potential of artificial intelligence (AI)-powered
personalization in shaping consumer engagement dynamics within such markets. The research
explores the multifaceted implications of AI-driven marketing strategies on consumer
behaviour, competitive advantage, and market equilibrium. Findings of this study offer insights
into the acceptability of AI technology for enhancement of consumer engagement in perfectly
competitive markets.
Keywords: Perfectly competitive markets, artificial intelligence,  AI algorithms, consumer
experiences.

Introduction:

In today's business landscape, perfectly competitive markets pose a distinctive challenge
for companies striving to make a mark and distinguish themselves. These markets are defined
by numerous firms selling identical products or services at the same prices, making it difficult
to employ the conventional methods of product differentiation or pricing strategies to attract
and retain customers. In such an environment, where intense price competition prevails and
products appear virtually indistinguishable, the pursuit of consumer engagement takes center
stage as a critical strategic objective.
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The Impact of Kaizen Practices on Inventory
Management in Supply Chains : A

Comprehensive Review of Performance
Metrics

Athar Javed Ali
Assistant Professor

Central Institute of Business Management, Research & Development

Shriya Kalbande
Assistant Professor

Real Institute of Management & Research

Minakshi Shendre
Assistant Professor

Swaminarayan Siddhanta Institute of Technology

Abstract:

This research study delves into the profound impact of implementing Kaizen principles
and practices in supply chain management putting a specific focus on the optimization of
inventory management. Organizations, in today's fast-paced business environment, are
continuously seeking ways to enhance efficiency and reduce costs within their supply chains.
The research explores the strategies and outcomes associated with integrating Kaizen practices
into supply chain inventory management. The research methodology encompasses an extensive
review of existing literature, comprehensive case studies of organizations that have embraced
Kaizen for inventory management, and the development of performance metrics to assess the
effects of Kaizen initiatives. The findings of this study provide valuable insights for
organizations aiming to optimize their inventory management processes and overall supply
chain performance.

Keywords: Kaizen, Inventory Management, Supply chain management, Supply chain
performance.

Introduction:

In an era of global competition and dynamic market landscapes, supply chain management
plays a pivotal role in the success of organizations across various industries. As companies
strive to achieve operational excellence, reduce costs, and enhance customer satisfaction,
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Problems and Prospects of E-
Market in India: An Analytical 
Study  

Ravindra Gharpure 
Central Institute of Business Management Research and           
Development, Nagpur 

ABSTRACT 

E-Markets' emergence has reshaped the commerce land-

scape, redefining traditional market structures and creat-

ing novel   opportunities for businesses and consumers. 

This paper delves into the comprehensive concept of        

E-Markets, investigating their significance in fostering 

dynamic interactions among producers, consumers, inter-

mediaries, and sellers within the Indian context. To pro-

vide an encompassing understanding, the paper meticu-

lously examines the varied definitions and underpinning 

systems that constitute E-Markets. Through an analytical 

lens, it navigates the intricate webs of information tech-

nology that drive these digital marketplaces, elucidating 

their role in transforming essential economic activities. 

From pricing to contracting, payment mechanisms, and 

the logistics of goods and services, the paper illustrates 

the pivotal role of E-Markets in streamlining these funda-

mental transactions. Notably, the paper accentuates the 

diverse definitions of E-Market proffered by esteemed 

entities such as the European Commission, Gartner 

Group, and Timmers, underscoring the nuances encapsu-

lating this evolving domain. While the methodology      

remains exploratory, the findings unveil the multifaceted 

nature of E-Markets, emphasizing their function as facili-

tators of global network-based economic activities. The 

primary focus is offering a nuanced overview and varied 

definitions of E-Markets, spotlighting their imperative 

role in catalyzing efficient and effective stakeholder inter-

actions. The novelty of this paper lies in its comprehen-

sive overview of E-Markets within the Indian context, 

shedding light on their significance in transforming the 
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Abstract 

Purpose 

This study aims to investigate the factors influencing customers' purchasing decisions 

for high-end bikes in the Nagpur region of India. Specifically, it focuses on the brands Harley 

Davidson, Kawasaki, and Royal Enfield. The study also provides recommendations to high-

end bike manufacturers and dealers based on its findings. 

Design 

The study follows an empirical research approach to examine the key parameters that 

impact customers' buying behavior in the high-end bike market. It specifically targets the 

geographical region of Nagpur, India, and concentrates on the aforementioned brands. 

Methodology 

The research employs a quantitative methodology to gather data and analyze the factors 

influencing customers' purchase decisions for high-end bikes. It involves collecting relevant 

information through surveys or questionnaires distributed to potential customers in Nagpur. 

The collected data is then statistically analyzed to determine the significance of different factors 

affecting customers' buying behavior. 

Findings 

The two-wheeler segment in India, particularly high-end bikes, has experienced substantial 

growth due to various factors. These include the country's overall economic growth, the need for 

improved means of transportation, the development of road infrastructure, and the availability of 

better finance and credit options. Additionally, the introduction of new and enhanced bike models, 

attractive designs, increased availability of dealers and service centers, and evolving consumer 

preferences have significantly influenced customers in their purchasing decisions. 

Implications 

The findings of this study have important implications for high-end bike manufacturers 

and dealers operating in the Nagpur region. They shed light on the factors that hold significance 

in customers' decision-making processes, allowing industry stakeholders to better understand 

and cater to consumer preferences. Based on these insights, manufacturers and dealers can 

make informed decisions regarding product development, marketing strategies, and customer 

service improvements to enhance their competitiveness in the high-end bike market. 
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Comparing the Accuracy of Various Predictive
Models to Evaluate Employee Turnover

Ravindra Gharpure1, Sagar Khursange3,
Virendra Disawal3, Rahul Mohare4

1,2,3Assistant Professor, Central India Business Management,

Research and Development
4Assistant Professor, Shri Ramdeobaba College of Engineering and Management

Abstract :

The aim of this research is to address employee turnover issues in organizations, which
can hinder their ability to achieve goals and lead to difficulties in finding skilled employees
in certain regions. The study aims to identify employee attributes that contribute to attrition
prediction, with a focus on comparing the accuracy of different predictive models using the
software 'Orange'. The findings of this study can help identify appropriate feature variables
and models for predicting employee attrition, and thus aid organizations in better managing
their workforce. The originality of study focuses on comparing the accuracy of different
predictive models, which can provide valuable insights into the effectiveness of various
approaches. The scope of research is limited to the use of the 'Orange' software and the
specific employee attributes and models analyzed.

Keywords : Employee Attrition, Data Mining, Predictive Models, Orange, Accuracy of
predictive models.

Introduction :
Nowadays, employee churn poses a significant problem for many organizations. The

process of attrition not only costs businesses a lot of money in terms of hiring and training
new employees (Y. J. Cho 2018), but also results in the loss of valuable staff(Aydin 2019). To
mitigate this problem, organizations need to understand the factors that influence employee
attrition and develop effective management strategies to reduce it and retain their employees
(Shetty 2019). In this research paper, various predictive models are compared for their accuracy
in analyzing employee attrition.

Employee attrition is a natural process that occurs when employees quit their positions
for reasons other than being quickly replaced, such as resignation, retirement, death, etc.
(Bhatia 2020). There are five main forms of attrition that might occur: internal attrition,
attrition caused by internal processes, attrition caused by demographic factors, and attrition
connected to retirement (Cho 2017). But if a sizable chunk of the staff leaves at the same
time, attrition could happen (Sun 2020). Voluntary attrition is the most typical kind of attrition
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Abstract :

The introduction of Industry 4.0 technology and the need to meet the requirements of
businesses, the job market, and, in reality, environmentally friendly growth has created
significant challenges for workers in the industrial sector, particularly in terms of their abilities
and expertise. Changes in technology and production methods have always had an effect on
employment and education levels during industrial revolutions. The specific challenges
presented by the advent of a digitally enhanced environment mean that the next industrial
revolution, known as Industry 4.0, also depends largely on the human element. Our research
aimed to identify the capabilities necessary for employees to thrive in an Industry 4.0 setting.
We conducted polls with both faculty and students. Comparative analyses of these groups'
digital, technical, social, and personal abilities were conducted. The research showed us the
top-performing talents and skills in each area. The technologically driven industrial change
of the present day need both technical and soft abilities, as we have shown.

Keywords : Employability skills, Human Resource Management, Industry 4.0, Technical
Skills, IT Skills
Introduction

The development of a Boosting Employability Skills and Techniques (BEST) Model for
Technical Human Resources is crucial in preparing technical professionals to meet the
difficulties and seize the opportunities presented by Industry 4.0. Here is a condensed
description of the steps used to create the BEST Model: Capabilities and Proficiencies Industry
4.0 can't get off the ground unless the necessary technical, soft, and digital skills and
competencies are identified. Robotics, data analytics, cyber security, and the ability to
manufacture high-tech goods are all examples of such skills. Locating Information Deficits -
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Abstract 

Organizational cultures are the signs and symbols, shared practices and underlying assumptions of 

an organizations (Meyerson and Martin, 1987). Covid-19 has profoundly transformed the 

organizational culture.  The companies are shifting and adopting the new norms of working and 

re-establishing the business in this new normal. This profound change represents a major challenge 

for manager. As they adjust to operating during a pandemic and prepare for the recovery, 

organizational leaders need to consider which culture changes they want to retain and which they 

must counteract. In this research, researcher has made an attempt to study the impact of pandemic 

on IT professionals & the trends which have emerged as a result of remote working.  

A descriptive survey of 160 IT professionals was conducted with the help of Google forms. The 

exploratory simple random sampling was used for the study.  The researcher found that more than 

80% of the respondents preferred Work from Home as they get the opportunity to balance their 

professional & personal life and they have got accustomed to this way of working and gradually 

their productivity has also increased. The companies have realized that if they want to retain their 

competitive edge, they will have to ensure that learning and development of their employees will 

have to continue. Also, if the organizations wants to remain competitive and successful for a very 

long term then it must have an engaged workforce. 
Key words: Organizational culture, remote working, covid-19 

INTRODUCTION  
Organizational culture is an important part of why employees choose to work for a company – and 

what keeps them there for the long-term too. More specifically, the culture of an organization is 

exactly what makes employees feel as though they ‘fit’ within a workplace, which can affect 

happiness, motivation and ultimately, productivity. 

As we traverse through the new normal, it is quite evident that the COVID-19 era has given the IT 

industry an opportunity to learn more about their people, workplace, processes, and organisation’s 

culture," says Kulmeet Bawa. 

To control the spread of virus during pandemic several precautionary measures were suggested by 

the health authorities. This led to the significant change in cultural, social and the day-to-day ways 

of living behaviours. Physical distancing, wearing masks in public places, frequent hand washing, 

avoiding visit to any mass gathering places like theatres, school/colleges, workplace, mall, 

religious places became integral part of life (Bavel, et al). Adapting to the changed scenario has 

huge impact on working culture. The new ways of living are disrupting our work, home and travel 

schedules, momentarily but with high impact. Many employees across various industries are 

fearful of job losses as the ‘new normal’ demands new tactics for managing with an ambiguous 

future (Watkin). Suddenly many people started working from home, it is expected that working 

from home will become a norm. It is anticipated to witness significant changes in how people 

work, shop, live, play, communicate and work across every organisation (Merriman). 

There are plenty of tools available to enable an IT professional work from home and makes life 

much easier. Starting from Google Docs, MS Teams, Hangouts, Zoom and Skype for regular 

interaction. But it is furthermore important to be emotionally and culturally ready for the new 

world.  
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A Review: "Future Ready 
Workforce — Strategies for 
Technical Human Resources Post
-COVID-19 in the Context of 
Industry 4.0" 

Ashish Taywade ,and  Dr. Yogita Sure 
Central Institute of Business Management, Research and        
Development, Nagpur, India 

ABSTRACT  

The current technical education system challenges 

preparing graduates for the Industry 4.0 revolution. It 

has been found that the main reason applicants are 

rejected for employment is the lack of the right skills. 

This paper addresses the employability of human 

resources in the technical field to cope with the 

impact of the COVID-19 pandemic. Fundamentally, 

employers are looking for skilled and educated 

professionals with the competencies to succeed in this 

new environment. To meet the demands of Industry 

4.0, employability is an essential and mandatory 

criterion for technical human resources. In Industry 

4.0, technical skills as well as communication skills, 

critical thinking and analysis skills, problem-solving 

skills, and, in addition, important skills such as self-

management, active learning, resilience, stress 

tolerance, and flexibility are required. To have a 

chance in the era of Industry 4.0, unemployed people 

need to focus on communication by training and 

maintaining communication skills through 

discussions in groups or forums. Improving critical 

thinking and analysis skills to first analyze the most 

relevant data and then interpret that data to create 

actionable solutions, authoritatively present the 

results, and reach a fruitful solution. Problem-solving 

skills are enhanced through depth and awareness, 

analysis, and evaluation of work. However, active 

learning, resilience, stress tolerance, and flexibility 
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Organizational cultures are the signs and symbols, shared practices and underlying assumptions of 

an organizations (Meyerson and Martin, 1987). Covid-19 has profoundly transformed the 
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what keeps them there for the long-term too. More specifically, the culture of an organization is 

exactly what makes employees feel as though they ‘fit’ within a workplace, which can affect 

happiness, motivation and ultimately, productivity. 

As we traverse through the new normal, it is quite evident that the COVID-19 era has given the IT 

industry an opportunity to learn more about their people, workplace, processes, and organisation’s 

culture," says Kulmeet Bawa. 

To control the spread of virus during pandemic several precautionary measures were suggested by 

the health authorities. This led to the significant change in cultural, social and the day-to-day ways 

of living behaviours. Physical distancing, wearing masks in public places, frequent hand washing, 

avoiding visit to any mass gathering places like theatres, school/colleges, workplace, mall, 

religious places became integral part of life (Bavel, et al). Adapting to the changed scenario has 

huge impact on working culture. The new ways of living are disrupting our work, home and travel 

schedules, momentarily but with high impact. Many employees across various industries are 

fearful of job losses as the ‘new normal’ demands new tactics for managing with an ambiguous 

future (Watkin). Suddenly many people started working from home, it is expected that working 

from home will become a norm. It is anticipated to witness significant changes in how people 

work, shop, live, play, communicate and work across every organisation (Merriman). 

There are plenty of tools available to enable an IT professional work from home and makes life 

much easier. Starting from Google Docs, MS Teams, Hangouts, Zoom and Skype for regular 
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Absract: 

At present, banks and financial institutions are using 

strategic planning to attract and retain customers, as 

well as to boost their long-term satisfaction; 

consequently, banks would do well to emulate these 

practises if they want to succeed. To keep its customers 

from leaving for a competitor, banks need to design and 

execute customer-centric initiatives in a consistent 

manner. Dimensions such as E-banking services, 

motivating factors, and identifying the challenges 

associated with E-banking services are necessary for 

understanding consumer impression of the banking 

industry. Finding out where customers stand in terms of 

satisfaction is the focus of the present study. 

Independent sample t-testing in SPSS 23 was used to 

look at the responses of 169 people drawn at random 

from customers of public and commercial banks in 

Chhindwara. This test is designed to evaluate whether 

there is statistical evidence that the population means of 

two separate groups are substantially different by a 

comparison of their means. 

 

Keywords: Customer perspective, Internet 

Banking, Financial Services Industry, Influencing 

Factors. 
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INTRODUCTION

Fast food is very important to people nowadays, especially the younger generation. The sale of food 

and beverages for immediate consumption, whether on the premises, in designated dining areas shared 

with other food service providers, or for consumption elsewhere, is referred to as fast food. Burgers, pizza, 

chicken, ice cream, fish, and bread products are the specialties of fast food restaurants. Food that can be 

cooked and served very rapidly is referred to as fast food. While any meal that requires little preparation can 

be categorized as fast food, the word often refers to food that is served to customers in a packaged form for 

takeout or takeaway and is sold in a restaurant or store with preheated or precooked ingredients.

The fast food industry in India has been expanding quickly as a result of recent advances and significant 

investments. At the moment, the growing young population, working women, busy schedules, and 

increased disposable income of middle-class households are the main drivers of market expansion. Fast 

food is becoming very well-liked among the populace due to some of its distinctive qualities, such as quickly 

supplied, cost effectiveness, etc. India thus has significant prospects for both domestic and foreign players.

ABSTRACT

The aim of this paper is to study the consumer perceptions towards fast food industry in Nagpur city of 

Maharashtra state. For this study survey has been carried out during January-March of 2022 after the Covid-

19 Pandemic situation on a sample of 100 respondents. Reliability test, factor analysis and descriptive 

statistics were used to find out preferences of consumers after pandemic in case of fast food industry. This study 

finds that quality of services and ambience, pricing policy, customer satisfaction, service quality, brand name 

and price are main factors for attracting more consumers in fast food shop. Further, the paper goes on to 

discuss some of the policy suggestions for better service quality and more hygienic practices for consumers, 

more profit for the fast food industry owner and better food quality management in fast food industry. Finally, 

limitations of the study also spelt out.

Keywords: Consumer Perceptions, Fast Food Industry, Nagpur City and Service Quality



i 

 

 

International Forum on Cultural Studies Vol. 3 (2023) 



viii 

 

 

International Forum on Cultural Studies Vol. 3 (2023) 

Titles Pages 

Study of Modernism over a Historic Town 
through Elements of Elevation Case: Mandu, 
Madhya Pradesh…………………………………………………… 
Akshay Revekar, Purva Mange, and Siddhartha K. S. 

Received Date: May 30, 2023; Revised Date: November 4, 
2023; Accepted Date: November 24, 2023 

 
 

77  

Lesson Videos as Multimodal Materials in SHS 
Online Classes Using English as 
MOI………………………………………………………………………… 
Vince Errol J. Lucas and Marites B. Querol 
Received Date: May 30, 2023; Revised Date: September 25, 
2023; Accepted Date: November 10, 2023 

 
 

95  

Problems and Prospects of E-Market in India: 
An Analytical Study………………………………………………. 
Ravindra Gharpure 
Received Date: May 30, 2023; Revised Date: November 4, 
2023; Accepted Date: November 19, 2023 

 
113  

Students Leadership Conceptions and Political 
Engagement: Implications to Teaching Philip-
pine Politics and Governance………………………….. 
Benito, Rudolph; Liwan, Jones K., & Naval, Erwin D. 
Received Date: May 30, 2023; Revised Date: September 26, 
2023; Accepted Date: November 6, 2023 

 
 

127  

The Indigenous Knowledge, Systems, and Prac-
tices (IKSP) as Environmental Conservation 
Measures in Sagada, Mountain                             
Province…………………………………………………………………. 
Catherine Cubebe-Cawayan 
Received Date: May 30, 2023; Revised Date: October 17, 
2023; Accepted Date: November 6, 2023 

 
 
 

145  

Revitalizing Portfolio Creation: An Innovative 
Perspective…………………………………………………………….. 
Anjali M Kulkarni and Manjeet Singh Saini 
Received Date: May 30, 2023; Revised Date: September 11, 
2023; Accepted Date: November 19, 2023 

 
163  

Determinants of Work-life Balance Among 
Women Employees Working in the Service      
Sector in Nagpur City, India……………………………… 
Dr. Sagar Khursange 
Received Date: May 30, 2023; Revised Date: September 11, 
2023; Accepted Date: November 19, 2023 

 
 

179  














